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Concept

western-asian fusion



Concept
This concept blends Western-style dishes with Asian

taste profiles to create a modern fusion menu. It
focuses on using recognizable formats such as pasta,
wraps, salads, and brunch plates, while adding Asian
elements like miso, gochujang, honey-based sauces,

and lighter, bolder seasoning for a fresh identity.



Concept
It was decided after recieving feedback on what menu the

students were intrested in making



Members



Logo (to be updated)



Marketing Method

posting on social media

Social media marketing involves sharing content — photos,
promotions, and updates — on platforms to build brand awareness.
Advantages:
• Reaches a broad audience at no direct cost, making it highly
accessible for a student-run business
• Content can be shared and re-posted by followers, allowing the brand
to grow organically beyond the initial audience
• Provides a permanent, searchable online presence that potential
customers can discover at any time

Limitations:
• Requires consistent, high-quality content to maintain audience
engagement and algorithmic visibility
• Success is heavily dependent on the frequency of posting and the
visual quality of each upload



Marketing Method

setting posters
around campus

Setting Posters Around Campus
Physical posters placed in high-traffic areas on campus serve as a
direct, localised form of advertising.
Advantages:
• Directly targets the intended local audience, since campus students
constitute the primary customer base for a café of this scale
• A poster remains visible 24 hours a day without requiring additional
effort after placement

Limitations:
• Incurs recurring printing and material costs each time new designs
are produced
• Static content cannot be updated easily; any changes to the menu or
promotions require new materials to be printed
• Posters may be removed, covered by other notices, or ignored in
overcrowded bulletin areas



Marketing Method

stamp card every
purchase over 9,000

Stamp Card for Every Purchase Over 9,000 Won
A physical loyalty stamp card rewards repeat customers by offering a
benefit after a set number of qualifying purchases.
Advantages:
• Incentivises repeat visits and encourages customers to increase their
spending per transaction in order to qualify for stamps
• Creates a tangible sense of progress and reward, which strengthens
customer attachment to the brand
• Low initial setup cost compared to digital loyalty systems

Limitations:
• Customers frequently misplace physical cards, which undermines the
continuity of the programme and may cause frustration
• The reward is only applicable to existing customers, meaning it does not
attract new clientele independently
• Difficult to track redemption data or measure the programme’s overall
effectiveness without a digital record



8-week program



Week 1 (8 weeks left): Finalize concept, menu, team roles. Research

recipes/suppliers.

8-week program

Week 2 (7 weeks left): Detailed plan, budget,
shopping list. Assign tasks.

Week 3 (6 weeks left): Source samples. Design
Instagram content/branding.

Week 4 (5 weeks left): Open Instagram. Post
teasers, build followers.



8-week program

Week 5 (4 weeks left): Start prep: Order
ingredients/equipment. Test techniques.!

Week 6 (3 weeks left): Practice: Full rehearsals,
timing, plating.

Week 7 (2 weeks left): Refine recipes. Photos, final
orders, dry run.

Week 8 (project week): Final setup,
promotion, execution



Food Menu



Mains



Dessert

바닐라 롤 케이크/Vanilla
Roll Cake + Mango

4000



Dessert

초코 칩 쿠키/
chocolate chip cookie 

2100



Dessert

초코 파운드 케이크/
Chocolate pound cake

4000



Dessert

레몬 커스터드 쫀득빵
Lemon custard
chewy bread 3400



Dessert

블루베리 쫀득빵
Blueberry chewy bread

5000



Dessert

소금빵
salt bread

1500



Dessert

호밀빵 
rye bread

?



Dessert

오렌지 다크초코 마들렌/
Dark choco
Madeleine

1000



Dessert

츄러스 마들렌/
Churros Madeleine 

2000



Dessert

크럼블바 애플시나몬
Crumble Bar (Apple

Cinnamon)

1500



Dessert

레몬 포셋/Lemon Posset

7000



Dessert

티그레(얼그레이/유자)/
Tigre cake (Earl

grey/Yuja)

2000



Dessert

레몬 머랭 타르트 
Lemon Meringue Tart

3000



Thank You
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